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The Marketplace Flywheel
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By 2026, sales through 
Cloud Marketplaces is 
expected to exceed $100B 
from the current $15B.
State of Cloud GTM 2023 - Tackle.io
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CATALOG STOREFRONT CPQ PROVISIONING & 
FULFILLMENT BILLINGIDP ENGAGEMENT

Enabling an End to End Commerce Journey
For Partners, Customers and You

Onboard 
products 

and enable  
channel 

partners to 
manage 

leads, sell 
and get paid 

out

Purpose-built 
B2B 

subscription 
commerce 
experience 

for end users 
to find,  buy 
and manage 

products

Modern, 
intuitive 

shopping 
cart 

experience

Tools to 
package,  

price, and 
discount 
products 

Automated 
provisioning 
for partner 
solutions

Reconcile for 
third party 
products

Calculate 
recurring 

invoices for 
payment 
capture 

based on 
pricing and 
packaging 

logic.

Grant access 
rights to 

different user 
groups and 

maintain 
visibility into all 

purchases, 
subscriptions 

and assignment 

Customers 
login with 
existing 

credentials

Subscription Billing & 
Revenue Reconciliation

Provisioning & Subscription 
Management

Storefront/Marketplace UX, End 
User Self-Serve and Assisted Sales

CHECKOUT RECONCILIATION

1st and 3rd Party 
Product Catalog Management
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“AppDirect brings marketplace 
launch cycles down from 3 years to 
3 months at 1/10th of the cost.“
- Forrester Total Economic Impact Report
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